




2009–10 Showcase Reservation Formschoolarts

E-mail Website

Company Contact

Phone Fax

$399
• Ad size: ¼ page, 4 color
• We design the ad for you

Regular one-time display ad rates
20% off

Due: June 26August/September 2009
Highlight Back-to-School Issue

Contest Showcase   
Feature your 2008–2009 contest. Inspire  
over 19,000 art educators and their  
students to get involved in your contest.

Just Clay Showcase   
Advertise your clay-related products.

Due: December 8February 2010
Summer Educational Directory   
List your professional development classes,  
workshops, and travel opportunities.

Technology Showcase   
Feature your cutting-edge technological  
products, educational opportunities, and  
more.

Due: November 9January 2010
Annual Buyer’s Guide   
Promote your company in our guide. Art 
educators rely on this directory when 
searching for and purchasing art materi-
als and services. Free listings, spotlights, 
highlights, and display advertising avail-
able for greater exposure.

Due: August 10October 2009
Highlight Fall Conference Issue

Website Showcase   
Feature your web address, twenty-word  
description of your website, and a color  
image of your homepage.

Due: January 8March 2010
Companies that Care   
Share with art educators the ways your  
company gives back to their schools,  
artrooms, PTAs, or communities.

Just Clay Showcase   
Advertise your clay-related products.

Due: September 9November 2009
Just For You Showcase   
Feature products that an art educator  
would be interested in for his or her  
personal use.

Safety in the Classroom   
Feature your nontoxic and non-hazardous 
products.

Due: February 9April 2010
Highlight NAEA Conference Issue

Green Showcase   
Feature your earth-friendly products.

NAEA Treasure Map   
Put your company on “The Map.” Plot  
your NAEA booth on our NAEA Treasure 
Map and lead art educators directly to you.  

Due: October 9December 2009
Catalog Shopper Showcase   
Feature your most recent print or e-catalog, 

full-color image, and thirty words of text.

Spring Educational Directory   
List your professional development classes,  
workshops, and travel opportunities.

Due: March 9May/June 2010
Website Showcase   
Feature your web address, twenty-word  
description of your website, and a color  
image of your homepage.

Summer & Fall  
Educational Directory   
List your professional development classes,  
workshops, and travel opportunities. 

$499
• Ad size: ¼ page, 4 color
• We design the ad for you

$399
• Ad size: ¼ page, 4 color
• We design the ad for you

$399
• Ad size: ¼ page, 4 color

$399
• Ad size: 3½ x 2¼", 4 color

Regular one-time display ad rates
20% off

20% off

$50 for a 50-word listing

$399

Regular one-time display ad rates

• Ad size: ¼ page, 4 color

$399
• Ad size: 1/3 page, 4 color

Regular one-time display ad rates
20% off

$399

$100

• Ad size: ¼ page, 4 color

NAEAIssue

$499
• Ad size: ¼ page, 4 color
• We design the ad for you

Regular one-time display ad rates
20% off

$200
Spotlight Listing: 1 x 1" block ad 
inside the Buyer’s Guide pages

Highlight Listing: Includes name, 
web, phone, and address

$40

or

$800
For two website showcase ads

or
$800 For two

$50 for a 50-word listing

$50 for a 50-word listing
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Terms and conditions
Advertisers and ad agencies assume liability for all content of advertisements (including text and  
illustrations) printed, and also assume responsibility for any claims arising therefrom made against  
the publisher. The advertiser and the advertising agency are jointly and severally liable for payment.

Special Positions
Special positions requested, other than “preferred,” not guaranteed. Center spread is not sold.

Commission and Terms
• Agency commissions 15%.
• No commissions on mechanical charges, production charges, and inserts.
• Net 30 days.
• 1/6 page minimum to hold frequency rate on contracts.
• Rates are non-negotiable.

Cancellation Policy
If necessary, ads must be cancelled seven working days prior to that issue’s closing date.  
Ads may not be cancelled or modified beyond that date. Otherwise, full rate will be charged.
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2009–10 Display Advertising Contractschoolarts
COMPANY NAME

FIRST			   LAST

ADDRESS

CITY			        STATE		  ZIP

TELEPHONE		          FAX		

TOLL FREE

E-MAIL AGENCY E-MAIL

AGENCY TOLL FREE

AGENCY TELEPHONE	              FAX		

AGENCY CITY		          STATE	            ZIP

AGENCY ADDRESS

FIRST			   LAST

AGENCY (TO BE BILLED)

MY AD IS (CHECK ONE):

  Enclosed		       To come		        Already sent		     Repeat from: 

DO YOU WANT A CIRCLE NUMBER?

  Yes! Please include a free circle number with my ad.			        No, thanks.

DO YOU WANT A BONUS NUMBER?

  Yes! Please list my company under the following categories:		       No, thanks.
     (Check all that apply)

  Art Supply Distributors   Audio/Visual   Ceramics   Computer   Craft	  Drawing

  Fiber Art   Furniture/Display   Metal Work   Painting   Paper/Canvas

  Photography   Printmaking   Publishers   Schools/Workshops	

GROSS COST PER INSERTION: 	 DISCOUNT: 	 NET: 
(reflects 4% increase)

Month/Year

Order Approved by: 	 Date: 

SPECIAL INSTRUCTIONS:

Reserve Space in the Following Issues: Ad Size, Frequency, and Color

  Aug/Sept 2009

  October 2009

  November 2009

  December 2009

  January 2010

  4-Color

  2-Color

  Black & White

Dimensions______________      Frequency______________  February 2010

  March 2010

  April 2010

  May/June 2010

  Horizontal

  Vertical

  Square (1/3 page only)

  Island

NAEA

(number of ads to run)

See back for Terms & Conditions.
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Terms and conditions
Advertisers and ad agencies assume liability for all content of advertisements (including text and  
illustrations) printed, and also assume responsibility for any claims arising therefrom made against  
the publisher. The advertiser and the advertising agency are jointly and severally liable for payment.

Special Positions
Special positions requested, other than “preferred,” not guaranteed. Center spread is not sold.

Commission and Terms
• Agency commissions 15%.
• No commissions on mechanical charges, production charges, and inserts.
• Net 30 days.
• 1/6 page minimum to hold frequency rate on contracts.
• Rates are non-negotiable.

Cancellation Policy
If necessary, ads must be cancelled seven working days prior to that issue’s closing date.  
Ads may not be cancelled or modified beyond that date. Otherwise, full rate will be charged.
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Thank you for advertising in SchoolArts! Please follow the guidelines below to ensure that your ad looks its best.

The Essentials
•	 Please know that SchoolArts magazine prints computer 

to plate.

•	 Send your electronic files to the attention of Jessica 
McCorkle (jmccorkle@davisart.com) at least five 
working days before ad closing. Be sure to include a 
contact name and number for the person who created 
your ad and include a hard copy proof.

•	 We accept CD-ROMs, e-mail attachments, and FTP sub-
missions. To access our FTP site, go to ftp://ftp2.davisart.
com. The user name is saadvertisers, and the password 
is D@v@dver.

•	 All images should be saved with a resolution of 300 dpi 
at 100% final size. 

•	 For color ads, use CMYK colors. For black-and-white 
ads, use grayscale.

•	 Be sure to use flightcheck or preflight for your ad 
before you send it. This ensures that your file  
contains all the necessary information and settings.

• 	 We cannot accept ads that contain Open Press Interface 
(OPI) information. If you need more information on OPI 
information and how to remove it from your file, please 
contact Hana Johnson, production editor, at (800) 
533-2847 x232, or hjohnson@davisart.com.

• 	 SchoolArts uses the Adobe Suite, including InDesign, 
Photoshop, Illustrator, and Acrobat for Macintosh. 
Please read the following guidelines if you are using any 
of these programs.

InDesign  
If you are sending an InDesign file, be sure to include a 
packaged file that contains all high-resolution graphics 
and fonts used in the ad.

Photoshop  
Photoshop files must be provided in grayscale or CMYK 
modes (not RGB). They should be saved as JPEG or TIFF 
files without layers (flattened). We cannot print PICT files.

Acrobat  
Acrobat, or PDF files are acceptable if all fonts and  
images are embedded in the file. Please make sure  
that the ad is CMYK color and that any spot or Pantone 
colors have been converted to their CMYK equivalents.

Illustrator  
Illustrator files must be created using CMYK color. Spot 
colors must be changed to their CMYK equivalents and  
all fonts must be provided. Be sure to save your files  
as Illustrator EPS files.

Having trouble? 
If you are unable to meet these criteria, we may still be 
able to work with your files. If you have any questions, 
please contact Hana Johnson, production editor, at 
(800) 533-2847 x232, or hjohnson@davisart.com.

Design Services 
Need help you with your ad? We offer design services. 
Please contact Julia McCandless at (800) 533-2847 x216, 
or jmccandless@davisart.com for more information.

Electronic File Submission Guidelinesschoolarts
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Aardvark Clay and Supplies

ACMI 

Activa Products, Inc.

AMACO/Brent

American Ceramic Supply Co. 

American Glass Supply Co.

Amherst Potters Supply, Inc. 

Armada Art 

Arrowmont School of Arts & Crafts

Art and Creative Materials  
Institute, Inc.

Art Image Publications 

Art Instruction Schools

Artcyclopedia

Artograph

Artware By You

Art Supplies Wholesale

Art To Remember

Axner Pottery Supply 

Arts Attack

Bailey Pottery Equipment & 
Ceramic Supplies

b. dazzle

Bisk Imports

Blick Art Materials

Boston University School of  
Visual Arts

Chavant Inc.

Cheap Joe’s Art Stuff

Chicago Canvas & Supply

Chroma, Inc.

Clay Lady, The

Clay Times 

Clearmount Corporation 

Concordia University

Crayola

Creative Industries 

Creative Paperclay Co., Inc.

Crizmac Art and Cultural Education  

Crystal Productions

Davis Publications

Daz 3-D

Debcor, Inc.

Delphi Glass Corporation 

Dixon Ticonderoga

Duncan Enterprises

Ed Hoy’s International

Evenheat Kilns, Inc.

Faber-Castell USA 

FM Brush

Fort Point Studio School

Frame Fit

Geil Kilns 

Georgies Ceramic & Clay Co.

Getting to Know, Inc.

Getty Museum

Glue Dots International

Graphic Chemical & Ink 

Graphic Display Systems

Handy Art

Hash, Inc.

Jack Richeson & Co., Inc.

Jacquard

J&J Display

JOVI USA

Kansas City Art Institute

Kendall College of Art & Design of Ferris 
State University

Kids Kards, Inc.

Kutztown University

L&L Kiln Mfg., Inc.

Laguna Clay Company 

Loew-Cornell, Inc.

Long Lake Camp For the Arts

MADCAP Logic

Makin’s Clay

Maryland Institute College of Art

Marywood University

MassArt

Mid-South Ceramic Supply Co.

Miller Studio, Inc.

Molly Hawkins’ House 

Mountain Color

NAEA 

Nasco

National Artcraft Co.

National Art Education Association

Neil Enterprises, Inc. 

New York University

North Star Equipment

Olympic Kilns 

Original Works

P22 Type Foundry

Pacon Corporation

Paragon Industries, L.P.

PCF Studio

Peter Pugger

Peters Valley Craft Center 

Pentel of America

The Phillips Collection 

Prime Arts Limited, Inc.

Putney School Summer Programs

Quality Bead Craft, Inc.

Rabinowitz Design, Workshop LLC 

Rhode Island School of Art  
and Design (RISD)

Ringling School of Art and Design

Royal & Langnickel Brush Mfg.

Royalwood Ltd.

Runyan Pottery Supply 

Sakura of America 

Sargent Art, Inc. 

Saunders-UHU

Sax Arts & Crafts

Scratch-Art Co.

Scholastic

School of the Art Institute  
of Chicago

School of Visual Arts

Segtech 

Sheffield Pottery

Shimpo

Skidmore College

Skutt Kilns

SMI

Smooth-On

Speedball Art Products Company 

Square 1

Staedtler, Inc.

Ten Seconds Studio

Triarco

United Art and Education 

University of Minnesota

University Prints

Vent-A-Kiln Corporation

Wacom 

Welsh Products, Inc.

Whittemore Durgin

Woodstock School of Art

Yale Summer Programs

Advertisersschoolarts
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Production Teamschoolarts

Jessica McCorkle  Ad Sales Representative   

An ad sales representative is in charge of all print and digital magazine 

advertising. As your ad sales representative, Jessica is more than happy to  

review your advertising plan, observe what has worked for your business in  

the past, and make recommendations for cost-effective advertising strate-

gies. Jessica has three years of ad sales experience with Davis Publications 

and SchoolArts magazine.

(800) 533-2847 x219     •    jmccorkle@davisart.com  

Julia McCandless  Art Director   

An art director conceptualizes and creates all printed materials, including 

articles, advertisements, and marketing materials. As the graphic designer for 

SchoolArts, Julia can design your advertisements and make recommendations 

for effective advertising design methods. Julia has seven years of experience 

at Davis Publications and SchoolArts magazine.

(800) 533-2847 x216     •    jmccandless@davisart.com 

Hana Johnson  Production Editor   

A production editor compiles and lays out all aspects of the magazine and 

prepares the final product for print. As the production editor for SchoolArts, 

Hana can assist you with ad file preparation, as well as answer any electronic 

file submission questions you might have. Hana has three years of experience 

at Davis Publications and SchoolArts magazine.

(800) 533-2847 x232     •    hjohnson@davisart.com  
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